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VEER NARMAD SOIITII GU.IARA'I- TINTVERSITY.
S.Y. B.CON{ External Syllabus
BUSTNESS ADMINISTRATION
(INFORCE FROr\{ 20 t8 -2A19)

OBJECTIVE OF THE COURSb:-
1. To impan to the students the conceptual and proc.edural knowledge in the ftrnctional areas of management

titte i..r-an reibr.Gi manigemcng tibo; 
"ra,rigBme"t2. To enable the studonts to understatrd concepts, principles and techniques to be applied in the above

functional areas of malagement
3. To impart the knowledge ofpersoualiSu developrnent
4. To develop the analytical and decision making abilities ofthe students tfuough case studies.

COURSE CONTENTS
l:i ' Human Resource Management & Labour Relations

tr. I{..rnaa Resource Matrage ent: - Meaeiag of Hurna* rescrxceq Humm Resource

Management, Human Resou.rce Mall€ement and Personnel Management, E-HRM, E-HR
Activities-E-Recruitment and guidelineq E-Selection and procedure, E-Training and its advantages and

disadvantages. at0%l

2. Iluman-Resourcc Plarning Meaning, Importanco, ?roccss, and iactors a&oting of:
Human Resources Planning-

3. Career Planning, Carecr Development

Fo/.1

uo%l
a. Conc€pt of careeE career planning and succession planning

b. Career Stages

c- Eleme:iiJ of career development programmes

d. Steps in Career development system

e. Advatrtages, limitations of career planning & dwelopment

,. .l f. Methods of Executive Development

4. Trade Union: - Definitiong fimctions, rights and resporsibilities of registered trade unions. [5%l

5. Industrial Unrest - Meaning different fornas ofind.ustrial disputes, causes, effects,

remedial measureq industrial peaceand industrial harmouy. [10%]

6.Marketing Management Concepts: - Meaning of Market, Types of Ma*et, Marketing and Ma*eting
Managernent & scope ofmarketing management Concept ofMarketing; - Production coacepL Sellirg Conc€pt,

Marketing Concept, and Social ma*ehng conc€pt. Concept of retail marketing .Traditional Retail marketing

(Stores and without stores), Online Retail marketing, (meaningelements, advantages and disadvantages,) [fs%l

7. Marketing Mix and marketing Environment lo%l
oMarketing Mix:- Meaning & its elements

sMarftsring EovLbnment: - Meaning & factors of micro and macro environment-

oProduct- concept of Product, Product life rycle, Product developmeot, conc€pt of Braod ad its need.

oPricing: - Objectives and methods ofpricing, Urtrereor pricing poticies and factors aftectilg pricing policies,
o Promotion: - Meaning impodace and elements of promotion mix 

)w\.,

O"!^4 ttY'
l0v z'



8. Market Segmentation:- I5%l
u Market Scgmentation: - Mealing and basis of Market segmcntation and its advantages.

tl

9. Marketing Rcscarch: - Meaning, objectives, importaflce, scope and process of
Marketing Research. Meanilg, knportance & Process of marketing control.

4.Case Study

No!e.' Paper setter should consider syllabus and not any reference books or text books.

Books of References
1. Human Resource Management and Human Relations - V- P. Michael

2. Humatr Resourc€ Managernent - V.V. Khanzode

3. Ma.,ragement of Hurnan Resources - LaIIan Prasd A.M. Bannerjee

4- The Persofflel Matragement Processes - Wendall French

5- Human Rosource Malagement Text and cases -IC A Aswathapa

6. Principles of Personnel Management - ktwin Flippo

-j.- Pcr&omrefMairagemdnt-ardtid8trid'Relatioii--Dalo-Yodar- --"--'.-: - -
8- Industrial Relafions and Personnel Management in india - RS- Davar.

9- Organizational Behavior - K. Ashwathapppa

10. Organizational Behavior - L.M- Prasad-

I 1. 1 l.Marketing Management - Philip',Kotler.
12. Modern Marketing Menagement*- R.S. Dawar.

13. Marketing Management - Sherlekar

14. Maketing Management: Baghvarhi Pillai.

15. *rvrv.slideshare-net/nrivankashindei 5l /online-marketins-pot
LG nrvw.slidesharenct/Ankitha2404/ema rketing-oot
17- Frontiers of Elecaonic commerce-Ravi Kalakota, Andrew B. Whinston

a Published by Pearsoo Education Pte. Ltd.
I& www.webooedia-com t,lz
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* \,.EEIT NARMAD SOUTH GUJ;titAl' UNIVERSITY
S.Y. B.Com.

Seurcstcr -I II Paper-l
Banking. (Law and Practicc)

Principal & Subsidiary Paper-I
Syllabus (In Force from June-2018-19)

The objective ol the paper is to give a broad idea of law and practice ofbanking with
special reference to India.

Not e:

l. The topics are to be studied with speciat reference to the legal principles and current
practice prevailing in the country.-

2- Detailed knowledge ofvarious forms are not expected.

Semestir-III
l. . Banker and Customer: Definition of banker-what constitutes a customer general

l:.:.:- relation - legal relation ofbanker and customer -Duration aspect- Banker as a borrower-A debt
, by a banker vs. an ordinary commercial debt- Law of limitation and deposits- cases and

----------pesitionrfa$ankcr= Role ef rheJranker-*s-a-t+tsteer--an ag€nl+qd alaifee-
l2o%l

2. Banker - Customer - Special Relationship - Banker's lien - Appropriation of payment
Bankei's right to 1etoff- Banker's right to charge inteiest and commission- Banker's

obligation to maintain secrecy of the customer's accounts - Garnishee order.

t\s%l
3. Negotiable Instruments :
Meaning, Definition and Characteristics of Promissory Note, Bill of Exchange and Cheque.-

l2oy:l

4- Electronic Banking and IT (Information Technology) In Banks.
Introduction'- Meaning of Electronic fund Transfer (EFT), Electronic clcaring System

(ECS), Real Time Gross Settlement (RTGS), National Electronic fund Transfcr (NEFT),
Indian Financial Systcm Code (IFSC), Intemet Banking, Core Banking Solution (CBS),
Automated clcaring I{ouse Operations based on MICR Technology, Difference behveen RTGS
and NEFT.

[2o%)
5. Paymcnt Bank - Meaning and Characteristics - Ethical Practices of Banks,
Banking Ombudsman (Lokpal) Appointment and Powers.

6. 
.Practical nroblem; on any ofthe above.topics

Rcfercnce books :
1. lanking Law and Practice in lndia M.L. Tannan (Latest Edition)
2. Law and Practice of Banking S.R. Dave.
3. Banking Law and Practice in India V.N. Mugali
4. Practice and I-aw of Banking H.P. Sheldon
5. Banking kiw arid'Practice PN. Vesnneya (Lat:st Edition)
6.. 4Eq lttt e,ti ,rqerr 4"lauficrct
?. Link - htps'J/rbi.orgin
8- Link-https://www.indiapost.gov.inl
9. J.M. Holden - The law & practice of Banking Universal law publishing.

us%)
uo%)
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. VEE,R NARMAD SOUTH GUJAI1AT UNIVBITSITY
S.Y. B.Com- '

Sc rncstcr IV
Ilanking. , (Law :rnd Practicc)

Principal & Subsidiary Papcr-lll
Syllabus (ln Force fronr Junc-2018-19)

Thc objective of the paper is to givc a broad idea of law antl practicc ofbanking with
spccial rc lcrcnce to India.

Nole:*l l. The topics are to be studied with special rcfcrencc to thc lcgal principlcs and currcnt
practice prevailing in the country.

2. D'etailed knowledge of various fomls arc not cxpectcd.

Senrestcr-IV' 1. Payments of custonrers chcqucs: Precaution - payments in duc coursc - when a
- b-nk-er rs .;us6frEl-ih--EfusinfTayftrcnt;-wrongful-rCishonourof theque-ountermanding- '-

payments of cheques and drafts - protection given to a palng banker.

t2s%),

Z. Collection of Customer's cheques: The bankers as a holder for value - collecting
. - - r-lmnker ana fuScuskjrn€r--pre+au-tions-:.d6iesoEcollectiog$.anker:-Secovery of money pard,., ..

by mistake - protection given to a collecting banker. 
:

3- Loan and advances :- General principles of sound lending-form ", 
,0""""11:"i:h,

cash credit and overdraft. Meaning ofsecured and unsecured loan.

L2s%):
." 4. C:.eating charge over securities -Brief introduction and meaning ofdifferent modes of

creating charge over securities - Mortgage, hypothecation, pledge, lien.

5. Practical problcms on any of the above topics

Rcfcrence books :

tts%l

[ro%)

1.
2.
,-
4.
5.
6.
7.
o-

9.

Banking law and Practice. R.K. Gupta, Modem law publication-
Seth"s banking Law, Law publishers India, Pv't. Ltd. A.B. Srivastava & K.Elumali.
Banking Theory, Law and Practice. E. Gorden, K.Natrajan. Himalaya publication.
Banking t aw and Practice in lndia M.L. Tannan (Latest Edition)
Law and Practice iif Banking S.R. Dave.
Banking.Law and'fractice,in India V.N. Mugali
Practice and'Iaw of Bdnking H.P. Sheldon
Banking Law and Practice PN. Vesnneya (Latest Edition)
4E"r rrtt eai areeq, {iou6 leet

10. Link - https://rbi.org. in
1 1. Link,- https://www.indiapost.gov.inl
12. J.M. Holden - The law & Practice of Banking Universal law Publishing.

::\.,
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VEER NARMAD SOUTH GUJARAT TINIVtrRSITY
S.Y. B.Com.

Extcrnal Syllabus
Banking - (Law and Practice)

Principal & Subsidiary Papcr-I

, trllabus (In Force from June-2018-19)

The objective of the paper is to give a broad idea of law and practice o[banking \tilh
special reference to India.

N ote:
1. The topics are to be studied with special reference to ihe legal principles and current

practice prevailing in the country.
2. Detailed knowledge ofvarious forms are not expected.

Banker and customer : Definition of banker - what constitutes a customer general

relation-legal relation ofbanker and customer- Duration aspect - er as a bonoweaT?eb-

Termination ofrelation between banker and customer 125:/"1

by a banker vs. an ordinary commercial debt - Law of limitation and deposits - cases and

plsition of a banker. Role of the banker as a trustee. an agent and a bailec. Banker-Customer
'special Relationship Banker's lien -Appropriation of ,payment - Banker's right to setoff.

Banker,s right to chirge interest and commission. Bankcr's obligation to maintain secrecy of
the customer's Ec@unts - Ganrisheeorder.

2. Negotiable Instruments :

Meaning, befinition and Characteristics of Promissory Note - Bill of Exchange

and Cfreque [l0 ?6 I

3.ElectrcliicBankingandIT(InformationTeclrnology)InBan,li:s.
Introduction - Mean,.^ig of Electronic fund Transfer (EFT), Electronic clearing System

(ECS), Real Time Gross Seitlement (RTGS), National Electronic fund Transfer (NEFT),

indian' Financial System Code (IFSC), Intemet Banking, Core Banking Solution (CBS),

Automated clearing House operuiions based on MICR Technology, Difference between RTGS

and NEFT.

4. Payment Bank - Meaning and Characteristics - Ethical Practices

Banking Ombudsman (I-okpal) Appointment and Powers-

lr0%l
ofBanks, l

tlI%l
5. Payments of customers cheques -precaution - payments in due course when a bdnker

is justifii in refusing pay.Snent, wrongful dishonour of cheque - countermanding payments of
cheques and drafu, protection given to a paying banker.

: - [10%l
6. Collection of custorirers cheques: The banker as a holder for value- collecting

banker and his customer - precautioni - duties of collecting banker - Recovery of money paid

by mistake - protection given to a collecting banker.
tto%1

Loan and advances : general principales of sound lending - forms of advances, loan,

cash credit and overdraft, -"unl"g of secured and uns6cured loan. creating charge over

securities. Brief ;if ir,t odrr"tion and meaning of different modes of cdating 'of cre charges over

{10%)
contd....'.'...

securities. Mortgage, hypothecation, pledge, lien.

wl*



8. Practical problems on any olthe above topics.

Reference books :

i. Banking Iaw and Practice. R.K. Gupta, Modem Iaw publication.

tr0%l

{-:'

2 Sefh"slarikihg Iaw, Law prblishers Intieaprt. Ltd, A.B. Siivhstava & K.Elumali.
3 Banking Theory, [-aw and Practice. E. Gorden, K.Natrajan. Himalaya publication.
4. Banking I aw and Practice in India M-L. Tannan (Latest Fdition)
5. Law and Practice ofBanking S.R. Dave.
6: Banking Law and Practice in India-V.N. Mugali
7 . Practice and Law of Banking H.P. Sheldon
8. Banking Law and Practice P.N. Vesnneya (Latest Edition)
.9. "ilirt 11+ ui "rtcur? 

(Ilo{td aqc-t
10. Link - https://rbi.org. in
ll. Link-https://www.indiapost.gov.in/
12. J.M. Holden - The law & Practice bf Banking Universal law publishing.

;::-
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.Vcer Narmad South Gujarat University, Surat

' Semcslcr - IIt
( In Force From Junc 2018-19)

Objectives: 1. To impart to the conceptual koowledge in the area o[ trrarl(ctirrg.

2- To acquainl ahe studcnts with the markcting problenrs.

Syllabus:
I . Basics of Marketing
tr Definalion , Scope of marketing.
! Core concept ofmarketing-iExchange, Tmnsaction & Transfcr.

D Importance-of mark4lng as 1 business function.

tr Value satisfaction & expectations.
O Market pldce,'Markelsi?ic€ & Meta market.

20%

L.!t\(n-C? - 1,
.n^g!0. -t-

).0.k

25Yo

,,,i.'
toi"/.

z.Recent trends and Tyjles of Marketing concepts:
. Customer relationship management concept.
. E-marketing,
. lntemet marketing.
. Societat mirketing.
O . Organisational Marketing.

4. Packing - Packaging
D Role of Packing
tr Typcs and functions.
D An ideal paikaging,



. , l , .l : : : ' r " : ' :' ;

]; ]-4o!91 MarketingManagernent,- K.C. Nair, Jase paut, C.J. George, J. John
8) Marketing management Rajan Saxbna ( Tata lvlc grarv Hills )
9) Marketing rnanagement ( Concepts, cases & trends ) M. Cov

'.i.: ::,t":! ,. ii-,

9) Marketing management ( cases & trends ) M. Covind Rajan ( pr.enrice Halloflndia )
tO; Vfartetlng manigemeni( Concepts & *r"rl S.e.(f".i"tr" R. Kril;;;;;;; i;;,;;"
Publication)

l]? 19'."ry.g <.Plaruring & hnptementation) Sangeeta sharura, Raghuvir yadav ( prentice Ha of India )l2) Marketing quick win Ann maric I lanlorr ( pHI t carrrirrg )
' t3) cusiomer rel;tiooship management Kristin Anderson d barol Ken.i l]ata Mc crau, HiI )

-. 1



20"1

(20o1)

& Blanket Brands.

20'/o

!''.
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vcer Narmad ."{.!:r:f#l U n iversity, Su rat

Marketing Paper-2
Scurcstcr sJ

( In Irorce Fronr Junc 2018-19)
Objectives: l. To impart to the conceptual krowledge in the area oI nrarlie(ing.
2, To &cquoint thc studcnts rvilh thc marketing problenrs.
Syllabus:
r) PRrcrNG:
a) Pricing objectives.
b) Factors infllencing, price determination,
c) Seven key ways to promote business.
d) Sales v/s Marketing.
e) Prici.lg.fe qi99!it. & services.

2) Issues and challenges in marketing

- High votality in markets
- Diversity and Convergcnce
--Catering to the amuent.

-Engaging customer 24'7
-- communities.
--Enhanting access.

. --New Icons '

Store label Brand.
O Bnnd Image.
D Global Braxdi.' tr l,ocal Markets to Global Markets., , ..
5. Case Study : I07o
D REFERENCE BOOKS:

' o i.M*atG-iv. n'j-Nui.

750/0.

4)
,tr

C
!
D
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D 4.Marketing Management -Philip Kotler
tl 5.Modern Marketing- Stili; Govani, Condift
l,l 6,Case studies in Marketing Managcmcnt - Shcrlckar and Sherlekar
O 7. Modern Marketing Managemtint - K.C. Nair, Jase Paul, C.J. Ceorge. .1. Johrr

8) Marketing management Rajah Saxena ( Tata Mc graw Hills )
9) Marketing management ( Concepts, cases & trends ) M. Govind Rajan ( Prentice Hall oflndia )
l0) Marketing managcment ( Concepts & cases) S.A Sherlekar, R. Krishramoorthy ( llimalaya

D 2.Modem marketing man-agement -R.S.Daver
O 3.Principtes.and Practice of marketing in lndia- Dr. C.B.Menrotia, R.C.Joshi

WV



Vger Narmad Sou_th G-ujSrat University, Surat
S.Y.B.Cour.

Mafketing Paper-3
' Scmcstcr - III

' ( In Forcc F'ronr Jurre 2018-19)
Ohjeclives: I. To inrparl 1(, lhe c(,nceptual knowledge in thc area of marl(etinU.
2. To acquaint the students with the marketing problcors.
Syllabus:
AI. MARKE'I- SEGMENTATION:
n Meaning.
D concept and importance.
fl Bases of market segmentation.
! Uses of market segmentation-

! Target marketing.

2) BUYER BEHAVIOR:
D Classes of buyer,
O Difference between Buyer behaviour and consumer Behaviour
! Buying motives,
O Decision making process in buying-
! Factors governing buyer behaviour,
O customer.satisf-action.and customer delight

3. RECENT TRENDS.IN MARKE'TING:
tr E.business,

25"1,

20"h

4)
o
tr
tr
o
D
o
!

,o

R.G.Joshi

Hin )

8) Marketing minagemeot Raiari Saxena ( Tata Mc gaw Hills )
9) Marketing minagemint ( Concept! cases & trends ) M. Govind Rajan ( Prentice I tall of India )

l2) Marketing quick win Ann marie Hanlon ( PHI Ledrni
l3) Customcr relalionship management Kristin Anderson

'..:.,

Sharm4 Raghuvir Yadav ( Prentice l-tall of India j
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Sangeeta Shanna, Raghuvir Yadav

srson & Carol Kelr ( Tata Mc Ora\v lJill )

,

('r i' ,

:



t5t'

t0v"

' t50h

ts%

r50h

B Market place, Market- space & Meta market.
, , , ". . z-Receht trerds and .Types ofMarketing concepts :

i,.

5. MARKEIT SEGMENTATION :



O Decision making process in buying.
I Fat:los Hoverttirty, [rttyct lrcltaviotrr,
O customer satisfaction and custonrer deligltt
7. RECENT TRENDS IN MARKETING:
! E-busi4ess,
l-J Tele morketing,
fl M-business,
! virtual marketing.
O Marketing myopia.
O Mobile marketing,
D Grgen marketing, Green marketing mix & strategy

t Qot

t001,

C.B.Mcmoria, t{.G.Joshi

:.

management ( Concepts & cases) S.A Sherlekar, R. Krishnamoorthy.( Himalaya

I l) Advertising ( Planning & Implementation) Sangceta Sharm4 Raghuvir Yadav ( Prenticd Hall oflodia )
l2) Markeling quick win Ann marie Hanlon ( PI{I Leaming )
l3)cusiomerrelationshipmanagementKristinAnderson&carolKerr(TataMcGrawHilI.).



2. To acquaint thc students rvith the marketing problems.

- Diversity and Convergence:

-Catering to the affluent.
--Poor markets also ne'ed marketing.

t0"

(t0%)

--.ECOlOgy SensrLrvrLy

- word of mouth a stronger influence in adoption.

t 0.1,
:

-- Technology.
-. Lack ofcredible compctition.

- Factors causing growth of Direct marketing.
-- Process, advantagcs & disadvantages of Direct marketing.
-- Intcmet advcrtising.
-- n dvanlagcs of Intcmet advenising.
-- La$s rclatirg to e-mail rnarkiting.

4) Brand markcting:
O Dcllnation of Brand.
O'Rcasons for Branding'
D Types ofBrand- National, Privatc, individual & Blanket Brands.

tr Multiple Braiids for sarhe product.
nstore labeI Brand.
tr Bmnd lrnagc.
tl Global Brands.
O Local Markcts to Global Markets

10. .



5, Ncw Marketing ConccPt

---Delurition of ComPetitive advantage.
--Steps taken to improvi Competitive advantage by organi)atiurrs

- Custonrel Orientations.
--Cornpetitive oricntations.
, ebitity to respond to EnvLonmental chaogcs

(i.c. C6ingcs iri consumer nceds ,competition, Govt- Policy. Tecllorrology etc-0Market as a proccss' l;c
needs,wants and denlands of a customer.
-- Role of marketing in Modr on Organizations-

Intcgrativc [tlrtctions ol ttrrr kctitlg
--Customer acquisition and retention

Trick ing the Competelion
--Lifc Cycle otcuslorners
..Prospects
..fu:r rime Buycr s.

--repcat BUyers
- Defcctor..

t5.k

llctcntion.

7. PROMOTION:
O Meaning and purPose,

O Nature and importance of promqtion,

E pr".;ii"."r ;"tn"at, ' .:'
o Sates promotion: advantages, sales promotion at different levels'

O Personal selling:
0 Fcalures and Funclions
8.Advertising
--Definition,
--[mportance
--Types
--Objcctives

-Benifis.of advertising to customers& society

--Digital niarketing 
'

'' : '
g.weight and measures act 1977
(packid commodities rules 1977) 

-

iifrnition and provisions applicable to packages intended for retail sales

10.,

r0"1,

.''

50

5"/.10. Casc StudY :

C.B.Memoria, R.G. Joshi



ll) Customer relationship management Kristin Anderson & Carol l<e.. ( l-ara A4c C ra\\' I lill )

6.Case studies in Marketing Management - Sherlekar and Sherlekar
7. Mo{ern Malkeling,Management - KC. Nair, Jase Paul, C.J. George, .1. John
8) Marketing management Rajar Saxena ( Tata Mc graw Hills )
9) Marketing management ('Concepts; cases & trends ) M. Covind Rajan ( Prentice Hall of India )
l0) Marketing management ( Concepts & cascs)
S.A Sherlekar, R. Krishnamoorthy ( Himalaya Publication)
I l) Advertising ( Ptaruring & Imilementation) Sangeeta Sirarma, Raghuvir Yadav
( Pientice Hall iiflirdi:r )

(::,



Vcer Narmld South Oujurlt linivelsi(1,, Suurl
S.Y-l]-Com.

Managemcn I l'r per- 1

Scrne s (c r - j
( In Force From Junc 2018-19)

Objectives: l. To impa( lo fhe conceptual knowledge in (he area of rnarketirrg
2- To acqrraint the shrdents wifh lhe marketing prohlenrs.

Syllabus:
I.CONTEMPORARY ISSUES IN HRM

. Introduction

. Sexual Harresment

. Employee engalement

.. . Employ-eq as a brandj Talent management
. Career planhing and management
. Work life balance

t"rqo 
- a.

&,{ra,r -L

;)



VEER NARMAD SOUTH GUJARAT UNIVBRSITY
SY.B.COM.

300

2.Employee Relations:

Warehouse The concept, Its objectives,
zov;'

Types of

Edition2oo8:i j: ' .: ;', ', .

3 legged Race, ByFaisil Hoqug V.Sambamurthy, Robert Zmud, Tom Trainir and Carl Wilson,

Pubiishidg:, Preniice"HalI/BTM Instittitb Dec-2005
4.Sustained Innovation. Converging Business & Technology to Achieve Endr',.irg Perfortnance By



' Vecr Narmad South Gujarat Un iversitli' Srr rat
S.Y.B-Cottr.

Management PaPcr-3
' S"ntcs{erl4

( In Forcc From .Iunc 2018-19)

objec(ives:l..loil11palttotheconccptualknowledgeintheareaottnat.lictirlll
2. 1'o acquaint the sludcnts rvitll tlte rnarketirtg problcnrs'

SYltabus:
l: woMIrN wollliltlls 23'%

l-, lrrtroduction
tr Charactcrstics oI wome n labour

u Classification of rvomen workers -prolcssional' existcr'llial' irr

transition,. in duress: ' i ! Women *orkers iri unorganised sectors

! Issues ofwomen workers
D Conccrn ofwomen workers
2. CHILD LAI}OIJR;
tr Concept
O Classification oIchild Labour
o Approabhes to child labour

'l l Concem for child labour
C Facets ofthe Problems and causes

o Factors w-hich reduce incidenceof child labour

E Eaotors wtrich.increase incidence ofchild labour

z5%

250A

tr Team building
O Role of team members

! Team effectiveness

D Team develoPment

4.TURN-AROUND :STRATEGY :

O Meaning of industrial sickness

O Stages ol industrial sickness

O Symptoms of sickness

O Causes ofsickncss
o Strucl.ural'causes
o Non-structural causes

O Prevention & cure of industrial sickncss

L5"h

! DiUbrence betwec!

D 't-ypes of teams

group and teams

! Team woiks

: BOOKS:-
L Leadership and management by Dr'A'Chandre lr4-ohan

. 2. Personat inanagement by C.B Memoria and V'S'P .rao .

3. Labour wetfare, trade unionism and industrial relations by' 
Punekar,Deodhar,sankaran.({imalaya.publication),
4. 'Managing new liusiness successfully" by rarnchandran

5. "managing managersl' by c.s- rayudu



I. PUBLIC RII,LATION:
lntroduction, Origin and growth of Public relation,
Principle's and ethics of Public relation. Imporlance
lnanagement..

2. EMPLOYEE WELFARE:

!,EER NARMAD SOUTH GUJARAT UNIVERSITY
sY.B.COM.(SBM-4)

MANAGEMENT,PAPER-4
TC BE,ENFORCED FROM 2018 -2019

20,%

Recent trends in Public relation,
of public relations in the field ol

JI)"4
Leaming Objectives, Meaning 4nd definit.ion, Merits and dernerits of welfare measures,

Types ol welfare activities, statutory and non-statutory, Approaches to Laboul rvel[are,

, Administration of ,wblf;iie:..faoilities; safety of woman employees at. rvorl( place; Measures

taken by'the govemment for wbmen .ui"ty. Child care Centres at rvork place and their'

usefulness. Grievance rgdressal cells for employees and their l'unctioning. sexual harassn]ent

cells and their functioning.

3.SAFETY.AND HEALTH: 30"/.
Learning Objectives; 'Safety, jlipes of Accident, Needs for Safety, Safety Programmes,
Health, Physicat, Health, Mental Health, Noise Control. Job Stress, Acquired Inrrnune

and nation. Violence .in the Work Place. Gender d iscriminatio4, Wagq discrirnination in
males and female wbrkers. Grievance redressal, cells for employees and theil functioning.

" Tata McGraw-HiLl

de

IIIIFI]IIENCI!S:

Partnership, Performances, by Lanrbert, DoLrglas.M.

Torn Trainer ard Carl



.:

VEER NARMAD SOUTH GUJARAT IJNIVBRSITY
SY.B.COM (Dxterna l)

MANAGEMENT _PAPBR-I
'10 IJE ENEORCED l'KOM 2018 -2U19

Objectives: l- To impart to the conceptual knowledge irl the area ofrnarketing.
2. To acquaint the students with the marketing problerns.

Syllatrus:
I.CONTDMIOITARY ISSUBS IN IIRM II)''/O

. lntroduction

. Sexual Harresment

. Employee engagement

. .Employee as a brand

. Talent management

. Careei planning and management

. Work life balance ,.:
15v"

t5"1,

t5'%

t5" ,"

.:i



t] I-actors which rcduce incidencc ofclrild labour
lj Factors which increasc incidence ofchild laborrr
Li National child labour policy
tl Role o1-different agcncies in conrbating child labour

6. I-I'IIMS AND TEAM WORK
ri Impodance of teams
Ll Dilference betrveen group and tearns

15.J/.

t5,h

! Team development

7.TURN-ARO TAID. STRATEGY:
O Meaning of industrial sickness'
O Stages of.induskial sickness
O Symptoms ofsickness

__ i: , :,. ___

o Non-structural causes
A Prevention & cure:of industrial sickness



vE ER **',-sulol$f, 
iHit}l; ^' 

v ERS I r. Y

MANAGEMENT _PAPER-2
'10lllJ ENF'ORCED IIIOM 2018 -2019

Objectives: l. To impart to the conceptual knowledge irl the area of ttratlietittg.

2. To acquaint the students with the marketing problerns.

Sylla bus

l-Work EnvironIIrcnt and work Bellaviour:

2.Employec Relations:

Meaning of work eovironment, Factors affecting work environment, Noise, Lighting, Ventilation.
temperature,Music , Wolk behaviour meaning,. Factors aflecting work behaviour', i.c. accidents,

Fatigue, abseentism, Alcgholism, drug abuse Smoking.

t0"/"

10,'1,

Meaning, Employee relatiorL strategy, tnternal and external lactors influencing employee relation
strategy, Segments of Industrial relations, collective bargaining, Bargaining proc€ss,,negotitations

Guidelines ior negotiatioru, co![ective agreement, Grievencc handling. guidelines for Crievence
handting, Discipline, objectives of Discipline.

3. SUPPLY CHAIN MANAGEMENT:- I5O/.
:

Definition, Problem addressed by supply chain management. Activities/funclion, (strategies level

tactical leve[; operational level,) Importancc of supply chain management, historical development in

supply chain management, supply chain business procass iotegration, supply chain

- sustainabitity.Concepl of green,supply chain management., Difference between conygntional'supply ,,, -

chain and greeri.supply" chain advantages dnd.barriers in GSCM Implementation.
I .' : ' ,. ,r,. 'r:.,:l-) : ,' : i

t00/o

concepl, lls obiectives, Types olConcept, Objectives.of Inventroy handling, Warehouse The

wa-rehouses and utility of warehouses.

s. PUBLIC-RELATION: . toy.
Introductiou 'Origin arid'growth of Pubtic relation, Recent trends in Public relation,

Principleis end ettlits of Publig retation. Importance ol public relations in the field of
management..

t5"h
Merits and wellare measures,

Labour welfare,
place. Measures
place and their

sexual harassment
at

S.BUSINESS PERT'ORMANCE MANAGEMENT: 15'



History, definitions'and scopc, .mcthodologics, ntetrics arrd ke), perlorrltance irrdicatols,.

per.for--mance appraisal, Lnportance of Pcrforrnancc Appraisal. I'robletl.ts in Pet foItttani:e

appraisal. Should incremcnts and promotions bc based trtr I'et fotnlancc applzisal ruPtrrt.

- Why? Merit Vs expcrience mcthod ot prornotiorl .

, Prentice I{alI,/BTM Institute Uec-2005

.tioir- Converging Business & Technoiogy to Achieve Enduring

ByFaisat Iioque; V.sambamurthy, Robert Zrnud, Torr Trainer and Carl Wilson,

Faisal Hoque & Tery Kirk Patrick (BTM Press-March-2007'

5.Personnil and human Resource management By A. M.Shanna Hirnalaya Publishing t'o'::
6. Management ( Multi dimensional approach) By H.R .Appannaiah, G.Dinakar,H.A Bhaskara.

'#4-

,;
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Appraisal, lmplementation; Tata Mcgra
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VEER NARMAD SOUTI I GUJARAT UNIVERSITY'
M. COM IN'IEGITEATED HONOI{S COLIRSI]

oc 21
S. Y.B.COM.I]ONORS

SEMESI'I]R _ 03

Fundamentats Of Entreprcncurship
PROPOSED SYLLABUS FOR 2018.19

(,":

L]NIT COTJRSE %

35%I Introduction:-

The entrepreneur, Definition, Emergence of entrepreneurial ciass,

Factors into rnaking of an entrepreneur, Characteristics of an

entrepreneur in small scale & large scale enterprise, Theories of
enhepreneurship, Role of socio- economic environment, Characteristics

of entrepreneur, Entrepreneur functions, Stages of entrepreneur

Development, Leadership, Risk Taking, Decision - making and Business
Plqnn ins

30%

3

2.

Entrepreneurial Behavior :-

Innovation and erttrepreneur, Stages in innovation process, elements in

invention - Innovation Process, Left v/s fught hemisphere of the brain,

People in technological innovation, Windows & Corridors of

'opporiunity, Success mantras for entrepreneur, Mavericks & misfis
aLout entrepreneurship, Entrepreneurial behavior and psycho theories,

35 o/o

f4il^a411 |

ENt PYt /-Qan/v\f'/ (trr *'o?,-^,r)

Project Preparation,

Promotion ol a venture, Opportunity analysis, Extemal environmental

analysis- economic, social and technological, competitive factors, legal

requirements for establishment of a new unit and raising of funds,

,r"ntr." capital sources and documentation required, venture capital

companies in India



\1r

VtrER NARI\4AD SOUTI] GLTJAITA'I. I-INIVIIRSiTY
M. COM IN'fEGIIEATED I]ONOI{S COURSE

S. Y.B.COM. IJONORS
SllMliSTllR 04(\c L' { L

Irundarnental O I' Entrepreneurship
PROPOSED SYI-I,ABUS FOR 2018-19

LINIT COURSE %

t. Entrepreneurial Dcveloprncnt I)rograms (liDl'}) :

EDP, fheir rote, Objectives, I{clcvance, ancl achievements, Role ol
Govemrnent in organizing EDPs, Issues and Misconceptions about EDP,
Critical. evaluation.

30%

Role Of Entrepreneur :-

Role ofan entrepreneur in economic growth as an innovator, generation
of employment opportunities, complimenting and supplementing
econamie-growth, bitpeiry-4Lbouf. - oct4lstabil!+ qqd lulql""{ryCronal
ilevelopment of industries, Role in export promotion and import
'substitution, forex eaming and augmenting and meeting local demand.

40%

J. Women Entrepreneurship 30%

Suggested Readings:-
1. TandonB.C : Ilnvirorunent and Entrepreneur, Chugh Publication, Allahabad.
2. Siner A David : Entreprcneurial Megabuks; Johan Wiley and Sons, New York.
3. Srivastava S.ll : A Practical Guide to Industrial Entrepreneurs; Sultan Chand An

Sons , New Delhi.

Mle

Project Preparation, Tata Mcgra'



VEER NARMIiD SOUTH GUJARAT UNTVERSITY

S.Y. B.Com (Hons.)

B.C.2.2.Company Law

Semester-3

Syllabus (ln Force trym2OLB-2Ot9l

objective : The objective of the course is to impart basic knowledge of the

provisions of the companies Act 2013.

Cou rse in p ut;

Unit-1.

.::-- '. - ,:-. - -- .. ::-:*- - :--.--
'brrUY[_ I

&"r t (r'' -

(2s%)

lntroduction - Company - characteristics of company, Types of companies

including one person company, small company, and producer company, Online

registration of a company, dormant company, illegal association

- Unit -2. - (zs%l

Documents (meaning, contents; importance)-Memorandum of association,

Articles of Association.

Doctrines: Doctrine of constructive Notice and,.lndoor Management (meaning)

Unit-3. es%l
(a) Documents (Meanings, contents, lmportance) - prospectus Formation of a

company (stages of Formation)

1) 2015 Amendments to companies act regarding Formation

b) Declaration and Payment of Dividend

Accounts and Audit related provisions

Unit-4 (zs%l

(a) lssue, Allotment and Forfeiture of shares-meaning and conditions Transfer

, 
and transmission of sha res- Provisio ns and procedure for Transfer

(b) Corporate Social responsibility.



VEER NARMAD SOUTH GUJARAT UNIVERSITY

S.Y. B.Com (Hons.)

B.C.2.2.Company Law

Semester-4

Syllabus (ln Force from 2018-2019)

Objective : The objective of the course is to impart basic knowledge of the

provisions of the companies Act 2013

Course input;

Unit -5 (zs%l

Classification of directors, qualification, legal position, powers and duties,

removal of directors, Key managerial personnel, managing director, Manager

(meaning, qualification) Appointment of Managing Director Whole time

diiectoi Managei. ihcluding SEBI guidelines fot rlisdlosu?e and investoi

protection.

Unit -6 (2s%)

Company meetings, t\4tetings of shareholders and Board, Types of meeting,

Convening and conduct of meeting, validity of votes of directors, Board

meetings through electronic Mode Video conferencing, Notice of Board

meetings, Audit committee.

Unit-7

Proxy, Meaning, Appointment,

Unit-8 (zs%l

Meaning and KindsMotion: Meaning of motion, Formal Motion, Resolutions:

of resolution, Meaning and lmportance.

(zs%l

Rights of Proxy. Voting, Types of voting.



b

Suggested Res.I;ngs

I . Gorver L-C.B: Prirciples ol'Modcm Co

to rhe cornpanit;

SrngL Avtar . Compa-n-v Larr : Eastrrr,

?._

)-
,.',:' 4. Kuciral M-C: Modern India Conrparl

5- Kapoor N. D: Companv Larr -
Corn$anies Aneodment Acr- f00li: Sul

P e- Bagrial A K; CompanS Larr: Vikas

Earv: Stevens & Sorn,

(::

\bL

u(t.:.r-
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VTJER NARMAD SOU I'I] CIJJARAT LNIIVERSITY

S.Y.B.Com Ilons. Semester III

BC 2.5 Principle s of'llusiness Managcment

(tnforcc fiorn ltrc Ar:at[.nrrr t.* j*ffi61 _.,

( oursc InPuls. .-t

Unit I. Introduction: Concept , nature . process and significance of management, Four

orientations of mgmt. ,effective mgmt- ,Manageriat roles (Mintzberg);An

overyiew of functional areas ol'management; Development of management

thought ; Classical and nco-classical systems; Contingcncy approaches. (20%i)

Unit II. Planning: Concept, process and types, Decision making Concept and process;

' Bounded rationality; Management by objectives; corporatc planning;

Environment analysis and diagnosis; Environmental factors; Strategy formulation. / ,, \: @7(!5r.1
. Unit [I. Organizing: Concept, traturc. proccss and significance; Authority and

Responsibility retationships; Centralization and dccentralization;

/': ::

i :.,

l. Daucker Peter F: Managcincnt Challcnges for the 2ln Ccntury; Butterworth Heinemann, Oxford.

2. VJeihrich and Koontz, et al: Essentials of Man.gemeo! 'l-ata McGraw Hill, New Dethi'

3. Fred Luthatis : OrganiTrtional Bchavior' : Mc(iraw Hill, New York

4. Louis A. Allen: Managcmcnt and a)rlLanizarion; McGraw Hill, Tokyo'

5. AnsoffH [ : CorpoBlc Stratcgy i McCrau' Hill. New York-

' 6. Hamplon, David R: Modcrn i\ianagcnrcnt; Mc(;.aw Hill' Ncw York'

7. Stbner alld Freernan: Malagcmcnt: Prcnticc-Hall, New York'

8. Principles and Practices ofManagcmcrl - L.M.Prasad'

d*+

(,

Maslow, Herzberg, McGregor an<J Ouchi; McClcllands necd theory,



Managemert ; f€adersh ip slyles,

styles in Indian 'Organization.

Unit II- Managerial Control: Concept and

control, operational control techniques-

Lcadership as a continuum. Managerial grid, tradership

n.

VEER NARMAD SOUTH CUJAMT UNIVERSITY

S.Y.D.Com I [ons. Scmcstcr IV

BC 2.5 Principles of BusinesS Management

(lnforce from the Academic Year - 2012-2013)

Course Innuls.

Unit l. Leadership concept and leaclcrship styles; Leadership theories (Tannenbaum and

Unit

proccss; Effectivc control systcm;

l. Drucker Pcrer F: Managcmcnr Chal,cngcs for the 2lr Cent!ry: Butrcrworth Heinemann, Oxford.

2. Weihrich and Korjotz, cr al: Esscnrirlr of Manrgement; Tatc McCr:w Hill, Ncw Delhi.

3. Fred Luthans : Organizarionat Bchavior i Mc(;raw Hill, Nirv york.

4. Louis A. Allen: Managcmcn( and Organiz,rtion: McGraw Hill, Tokyo.

5. AnsoffH [ : Corporatc Srrarcgy i McCir"w Hill, New york.

6. Hampton, David R: Modcrn Managcmcnl; MccrawHill, Ncw york.

?. Stoner and Freeman: Managcmcnl: prcnticc-Hall, New york.

8. Principles and Pracrices ofManagcmcnt - L M. prasad.

a5%te./)
Techniques of

(30%)

III. Management ofChange; Concept , nature and process ofplanned ihange, Resiitance to

change; Emerging horizons of management in changing environment, chal lenges. before

Indian managers in the 2l'r cenrury. Social Responsibility, Ethical issues, corporate

<st;,@-75governance .

Suggested Rcadings:

. t2< (g<e g \q4]

d&


