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VEER NARMAD SOUTH GUJARAT UNIVERSITY.
S.Y. B.COM External Syllabus
BUSINESS ADMINISTRATION
(INFORCE FROM 2018-2019)

OBJECTIVE OF THE COURSE:-
1.+ To unpan to the students the conceplual and procedural kIlO‘Wl“Cd{:,C in lhc funcnoual areas of management

2. To enable the students to understand concepts, principles and techniques to be applied in the above

functional areas of management
3. To impart the knowledge of personality development
4. To develop the analytical and decision making abilities of the students through case studies.

COURSE CONTENTS
Human Resource Management & Labour Relations

1. Human Resource Management: - Meaning of Human resources, Human Resource

Management, Human Resource Management and Personnel Management, E-HRM, E-HR
Activities-E-Recruitment and guidelines, E-Selection and procedure, E-Training and its advantages and
disadvantages. [10%]

2. Human Resource Planning Meaning, Imporfance, Process, and factors affectingof .. i

Human Resources Planning. - “[5%]
3. Career Planning, Career Development [10%]
a. Concept of career, career planning and succession planning

b. Career Stages

c. Elemens of career development programmes

d. Steps in Career development system ar

e. Advantages, limitations of career planning & development

f. Methods of Executive Development

4. Trade Union: - Definitions, functions, rights and responsibilities of registered trade unions. [5%]

5. Industrial Unfest: - Meaning, different forms of industrial disputes, causes, effects,
remedial measures, industrial peaceand industrial harmony. [10%]

6.Marketing Management Concepts: - Meaning of Market, Types of Market, Marketing and Marketing
Management & scope of marketing management Concept of Marketing; - Production concept, Selling Concept,
Marketing Concept, and Social marketing concept. Concept of retail marketing .Traditional Retail marketing
(Stores and without stores), Online Retail marketing, (meaning,elements, advantages and disadvantages,) [15%]

7. Marketing Mix and marketing Environment [10%]
oMarketing Mix:- Meaning & its elements - '
oMarketing Envitonment: - Meaning & factors of micro and macro environment.
oProduct:- concept of Product, Product life cycle, Product development, concept of Brand and its need.

oPricing: - Objectives and methods of pricing, Different pricing policies and factors affecting pricing policies.
a Promotlon Meaning, importance and elements of promotion mix. J\

po T



8. Market Segmentation:- [5%]
0 Market Segmentation: - Meaning and basis of Market segmentation and its advantages.

m]
9. Marketing Rescarch: - Meaning, objectives, importance, scope and process of

Marketing Research. Meaning, Importance & Process of marketing control. [10%]
4.Case Study ' [20%]

Note: Paper setter should consider syllabus and not any reference books or text books.

Books of References

1. Human Resource Management and Human Relations - V. P. Michael
2. Human Resource Management - V.V. Khanzode
3. Management of Human Resources - Lallan Prased, A.M. Bannerjee
4. The Personnel Management Processes - Wendall French _
5. Human Resource Management Text and cases -K. A. Aswathapa
6. Principles of Personnel Management - Edwin Flippo

— 7.7 Personnel Management and Industrial Relations= e Yals - —skeene
8. Industrial Relations and Personnel Management in india - R.S. Davar.
9. Organizational Behavior - K. Ashwathapppa
10. Organizational Behavior - L.M. Prasad.
11. 11.Marketing Management - Philip’,Kotler.
12. Modem Marketing Management®- R.S. Dawar. :
13. Marketing Management - Sherlekar P
14. Marketing Management: Baghvathi Pillai.

15. www.slideshare.net/privankashinde3 51 /online-marketing-ppt

16. www.slideshare.net/Ankitha2404/emarketing-ppt

17. Frontiers of Electronic commerce-Ravi Kalakota, Andrew B. Whinston
a. Published by Pearson Education Pte. Ltd.

18, www.webopedia.com M)\
@ /
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
S.Y.B.Com. otiean — 3

. Semester —III Paper-1 (rgren—
‘Banking- _ (Law and Practice)
Principal & Subsidiary Paper-I
Syllabus (In Force from June-2018-19)

The objective of the paper is to give a broad idea of law and practice of banking with
special reference to India.
Note: ‘
1. The topics are to be studied with special referencc to the legal principles and current

practice prevailing in the country.-- -
2. Detailed knowledge of various forms are not expccted

Semester-111

1.:. Banker and Customer: Definition of banker-what constitutes a customer general
relation — legal relation of banker and customer —Duration aspect- Banker as a borrower-A debt
by a banker vs. an ordinary commercial debt- Law of limitation and deposits- cases and

_Termination of relation between banker and customer.

L@ No v

position-of-a-banker. Role-of the banker as-atrustee,—an-agent and a bailee. e
[20%)]

2 Banker — Customer - Special Relationship - Banker's lien - Appropriation of payment

— Bankei's right to setoff- Banker's right to charge interest and commission- Banker's

obligation to maintain secrecy of the customer's accounts — Garnishee order.

Ts%

‘3._ : Negotlable Instruments

Meamng, Definition and Charactcnstlcs of Promissory Note Bill of Exchange and Cheque.
: [20%]

4. Electromc Bankmg and IT (Information Technology) In Banks.

Introduction' — Meaning of Electronic fund Transfer (EFT), Electronic clearing Syslcm
(ECS), Real Time Gross Settlement (RTGS), National Electronic fund Transfer (NEFT),
Indian Financial System Code (IFSC), Internet Banking, Core Banking Solution (CBS),
Automated clearing House Operations based on MICR Technology, Difference between RTGS

and NEFT:. -

[20%]
5. Payment Bank — Meaning and Characteristics - Ethical Practlces of Banks, '
Banking Ombudsman (Lokpal) Appomtment and Powcrs
- [15%)]
6. Practical problem§ on any of the above topics 7 [10%]

Reference books :

1. . Banking Law and Pract:ce in Indxa ML. Tannan- (Latest Edmon)

2, Law and Practice of Bankmg S.R. Dave

3 Banking Law and Practice in India V.N. Mugali

Practice and Law of Banking H.P. Sheldon

Banking Law and Practice P.N. Vesnneya (Latest detxon)

G321 s1t 21 AR dla_ouﬁaqvt

Link — https://tbi.org.in

, Link — https://www.indiapost.gov.in/

J.M. Holden — The law & practice of Banking Universal law pubhshmg

g&x/\ﬁ g@%‘?@“ %fé’)} & W W

MHCE, VMarceo



VEER NARMAD SOUTH GUJARAT UNIVERSITY

' S.Y. B.Com.

Semester -1V

Banking-. (Law and Practice)
Principal & Subsidiary Paper-]li
Syllabus (In Force from June-2018-19)

The objective of the paper is to give a broad idea of law and practice of banking with
special reference to India. -

Note: ¢ :

1. The topics are to be studied with special reference to the legal principles and current
practice prevailing in the country.

2. Detailed knowledge of various forms are not expected.

Semester-IV _ ‘
1. Payments of customers chcqucs Precaution — payments in due course — when a

LNV HEWN -

banker is justified in refusing payment, wrongful dishonour—of cheque;countermanding——

payments of cheques and drafts — protection given to a paying banker.
- g [25%],

2 Collection of Customer's cheques: The bankers as a holder for value — collecting
~ banker and his customer—precautions — duties of-collecting-banker - Recovcryﬁf money paid_- -
by mlstake protectlon given to a collecting banker. :

[25%] ..
3. Loan and advances :- General principles of sound lending- form of advances loan,
cash credit and overdraft. Meaning of secured and unsecured loan.
: [25%].
&7 # C:eating charge over securities “Brief introduction and meaning of different modes of
creating charge over securities - Mortgage, hypothecation, pledge, lien.
: [15%]
5% Practical problems on any of the above topics
: [10%]

Reference books :
Banking law and Practice. R.K. Gupta, Modem law publication.
Seth"s banking Law, Law publishers India, Pvt. Ltd. A.B. Srivastava & K.Elumali.
Banking Theory, Law and Practice. E. Gorden, K.Natrajan. Himalaya publication.
Banking Law and Practice in India M.L. Tannan (Latest Edlt:on)
Law and Practice of Banking S.R. Dave. -
Banking Law and’ ,Practlce in India V.N. Mugali
Practice and Law of Banking H.P. Sheldon
Banking Law and Practlce P.N. Vesnneya (Latest Edmon)
At steget 21 w2 1300 daat
'10.  Link — https://rbi.org. in -
11.  Link — https://www.indiapost.gov.in/
12.  J.M. Holden — The law & Practice of Banking Umversal law Publishing.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
‘ S.Y. B.Com.

External Syllabus

Banking ~ (Law and Practice)
Principal & Subsidiary Paper-I

Syllabus (In Force from June-2018-19)

The objective of the paper is to give a broad idea of law and practice of banking with
special reference to India. |

Note:
1 The topics are to be studied with special reference to the legal principles and current
practice prevailing in the country.
& Detailed knowledge of various forms are not expected.
i 8 Banker and customer : Definition of banker — what constitutes a customer — general

ik

~““thecustomer's accounts =Garnishee order. -

relation-legal relation of banker and customer- Duration aspect — Banker as a borrower- A debt
by a banker vs. an ordinary commercial debt — Law of limitation and deposits — cases and
position of a banker. Role of the banker as a trustee. an agent and a bailee. Banker-Customer
Special Relationship Banker's lien —Appropriation of .payment — Banker's right to setoff.
Banker's right to charge interest and commission. Banker's obligation to maintain secrecy of

Termination of relation between banker and customer ' 259561
2: Ne.g_o.tiable'lnstruments T - ‘

Meaning, Definition and Characteristics of Promissory Note — Bill of Exchange ;
and Cheque _ [10%]
3 Electreiiic Banking and IT (Information Technology) In Bar:s. S o

Introduction — Meankig of Electronic fund Transfer (EFT), Electronic clearing System
(ECS), Real Time Gross Settlement (RTGS), National Electronic fund Transfer (NEFT),
Indian Financial System Code (IFSC), Internet Banking, Core Banking Solution (CBS),
Automated clearing House Operations based on MICR Technology, Difference between RTGS

and NEFT.

| | | [10%]
4. Payment Bank — Meaning and Characteristics - Ethical Practices of Banks, :
Banking Ombudsman (Lokpal) Appointment and Powers.
et - [15%]
5. Payments of customers cheques —precaution — payments in due course when a banker

is justified in refusing payment, wrongful dishonour of cheque — countermanding payments of
cheques and drafts, protection given to a paying banker. :
e T ‘ [10%]
6.  Collection of customers cheques: The banker as a holder for value- collecting  *
banker and his customer — precautions — duties of collecting banker — Recovery of money paid
by mistake — protection given to a collecting banker.
o, 4 . [10%]

. Loan and advances : general principales of sound lending — forms of advances, loan,

cash credit and overdraft, meaning of secured and unsecured loan. Creating charge over
securities. Brief introduction and meaning of different modes of creating charges over
securities. Mortgage, hypothecation, pledge, lien. ' ;

¥ ' [10%]
contd........

% Mehesh’ G furel W&;L i

o MHNCL Vallq d.



8. Practical problems on any of the above topics. [10%]

Reference books :

. Banking law and Practice. R.K. Gupta, Modern law publication.

? Seth"s hanking .aw, Law publishers India, Pvt. Lid. A B. Srivastava & K.Elumali.
3 Banking Theory, Law and Practice. E. Gorden, K.Natrajan. Himalaya publication.
4. Banking Law and Practice in India M.L. Tannan (Latest Edition)

5. Law and Practice of Banking S.R. Dave.

6. Banking Law and Practice in India V.N. Mugali

7 2 Practice and Law of Banking H.P. Sheldon

8. Banking Law and Practice P.N. Vesnneya (Latest Edltlon)
-9. 6UE2 st 2 sz dlzouss daant :

10. Link — https://rbi.org. in

11. Link — https://www.indiapost.gov.in/

12.  J.M. Holden — The law & Practice of Banking Universal law Pubhshmg
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Veer Narmad South Gujarat University, Surat

S.Y.B.Com. e
, Marketing Paper I Lo U
e ' - Semester - IIT '
(In Force I'rom June 2018-19) .

Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2. To acquaint the students w1th the marketing problems.

Syllabus :
1. Basics of Marketing : 20%
—-[O-Defination:,Scope-ofmarketing: = oo oo ..
[ Core concept of marketing- Exchange, Transacuon & Transfer.
O Importance of marketing as a business function.
0 Importance of marketing in ‘economy.
- 0 Value satisfaction & expectations. ..

[ Market place; Market space & Meta market.

~ 2.Recent trends and Types of Marketing concepts : 20%
= Customer relatlonshlp management concepl
= E-marketing;

* Internet marketing.
= Societal marketing. .

~ D . Organisational Marketing.

0 Place Marketing. '
[ Idea Marketing.

(0 Man Marketing.

O Concept Marketing.

O Service Marketing.

0 Internal Marketing.

0 Extemal Marketmg

o 23, Product And Product management " ' : , 25%

=3 5, Case: Study

-0 Concept of product Product management, product development
- O product pianmng and New Product dcvelopment process..
- [ product line; :
- O product mix,
O factors affectlng product mix, product llfe cycle concept.
O protiuct differentiation,
0 product diversification,
(1 product elimination,
" 0 why new product fail

4. Packing — Packaging : 25%
0 Role of Packing - o :
- O Types and functions.
0 An ideal packagmg,
O Social desirability of packagmg,
[0 Labeling: Functions and Types.
[0 -Assembling; Gradmg,Standardxy_tim:,
0 Warranty, guarantee 2 e i

s g _ o 10%
~ REFERENCE BOOKS b S Bhets - U ad e .
" 1.Marketing -N. Rajan Nalr ' oo
2. Principles marketmg management -R.S. Daver
- 3.Modern'and Practice of marketing in India- Dr. C.B. Memm ia, R.G.Joshi
- 4.Marketing; Managemcnt -Philip Kotler
5.Modern Markéting — Still, Govani, Condift
- 6.Case studies in Marketing Management — Sherlekar and Sherlekar




7 'Mdﬂé(;ﬁ:MafkétiﬁgsfMéflﬁgéiﬁeﬁt —— K.C. Nair, Jase Paul, C.J. George, J. John

© 8) Marketing management Rajan Saxena ( Tata Mc graw Hills ) <
9) Marketing management ( Conceplts, cases & trends ) M. Govind Rajan ( Prentice Hall of India )
- 10) Marketing management ( Concepts & cases) S.A Sherlekar, R. Krishnamoorthy.( Himalaya
- -Publication) = : . .- s o L <
11y Advertising ( Planning & Implementation) Sangeeta Sharma, Raghuvir Yadav ( Prentice Hall of India )
- 12) Marketing quick win Ann marie [Tanlon ( PHI Leatuing )
- “+13) Customer relationship management Kristin Anderson & Carol Kerr ( Tata Mc Graw Hill )
g =
Bk = S SR b R e . Ce i R e A - i e SRR S0
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Veer Narmad South Gujarat University, Surat
~ S.Y.B.Com.
Marketing Paper-2
Semester 3

(In Force From June 2018-19)
Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2, To acquaint the students with the marketing problems.
Syllabus :
1) PRICING: 20%
a) Pricing objeclives.
b) Factors influencing, price determination,
c¢) Seven key ways to promote business.
d) Sales v/s Marketing.
- e) Pricing the product & services. -:

-2) Issues and challenges in marketing o ©(20%)

- High votality in markets

- Diversity and Convergence

--Catering to the affluent.

--Poor markets also need marketing. -
- --Engaging customer 24*7

‘-- communities.

--Enhancing access.

. --New Icons =

--Indian global brands.

--Ecology sensitivity |

- Word of mouth a stronger influence in adopuon

- Barriers-to Entry_and Exit in the market s

" 1.Govt. policy. - } ERRh e ' '
_2.Costs.

- 3. Presence of strong brand

4. Customers

5. Technology.

_6. Lack of credible competmon

3) WEB ADVERTISLNG: = , 25%.

. a) Importance & objectives of online advernsmg
b) Types of online Advertising.
c) Challenges of online advertising.
- d) New development in online advertising.
e) Direct marketmg
. f) Factors causing gromh of Direct marketing.
- g) Process; advantages & disadvantages of Direct marketing.
h) Internet advertising.
i) Advantages of Internet advertising.
_]) Laws relatmg to e-mail marketing.

. 4) Brand m_arkctm_g: B ) ' 20%
0 Defination of Brand. = # = i : . A

~ - O Reasons for Brandmg

e[ Types of Brand— National , Prwa[e “individual & Blanket Brands

O Multiple Bra.nds for same product

e :.Store label Brand

B Brand Image. -
0 Global Brards ' ‘

"0 Local Markets to Global Markets

5. Case Study : 10%
3 REFERENCE BOOKS ;
ol | Marketmg -N. Ra_]an Nalr



0 2.Modern marketing management -R.S.Daver

00 3.Principles and Practice of marketing in India- Dr. C.B.Memoria, R.G Joshi
[1 4. Marketing Management -Philip Kotler

(1 5.Modern Marketing — Stils, Govani, Condift

LI 6.Case studies in Marketing Management — Sherlekar and Sherlekar

0 7. Modern Marketing Management — K.C. Nair, Jase Paul, C.J. George. J. John
8) Marketing management Rajan Saxena ( Tata Mc graw Hills )

- 9) Marketing management ( Concepts, cases & trends ) M. Govind Rajan ( Prenuce Hall of India )

10) Marketing management ( ConcepLs & cases) S.A Sherlekar, R. Krishnamoorthy ( Himalaya

Publication)
11) Advertising ( Planning & [mpicmentauon) Sangeeta Sharma, Raghuvir Yadav ( Prentice Hall of India )

* 12) Marketing quick win Ann marie Hanlon ( PHI Learning )
13) Customer relationship management Kristin Anderson & Carol Kerr ( Tata Mc Graw Hill )




Veer Narmad South Gujarat University, Surat
‘S.Y.B.Com.
Marketing Paper-3
Semester - IT1
. (In Force From June 2018-19)
Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2. To acquaint the students with the marketing problems.

Syllabus :
Al. MARKET SEGMENTATION: 25%
[J Meaning, :

U concept and importance:

0 Bases of market segmentation.
[ Uses of market segmentation.

- O Market segmentation procedure,
" 0 Requirements for effective segmentanon

[J Target marketing.

2) BUYER BEHAVIOR:: ¢ - - cin be i - 25%
{0 Classes of buyer,

[J Difference between Buyer behaviour and consumer Behavnour

O Buying motives,

‘0 Decision making process in buying.

0J Factors governing buyer behaviour,. .. .
O customer satisfaction.and customer dehght

i RECENT TRENDS IN MARKETING 20%
0 E-business, ) : s

[ Tele marketmg, it o e oGS e s s ot D e o
" D M-business;; :

- O virtual marketlng

ok Marketlng myopla

0 Mobile marketing, : -

[0 Green marketmg, Grccn-nlarketmg mix & strategy

4). Case_ Study :

0 REFERENCE BOOKS:

(0 I.Marketing -N. Rajan Nair -~

(] 2.Modern marketing management -R. S Daver

0 .Principles and Practice of marketing in India- Dr. C.B. Memoria, R.G.Joshi

(] .Marketing Management -Phlllp Kotler

(0 .Modern Marketing — Still, Govani, Condift

[J .Case studies in,Markéting'ManagemEnt — Sherlekar and Sherlekar -

(0. Modern-Marketing Managemem =¥.C. Nair, Jase Paul, C.J. George, J. John

- 8) Marketmg managemcnt Rajan Saxena ( Tata Mc graw Hills )
" 9) Marketing management ( Concepts; cases & trends ) M. Govind Rajan ( Prentice Hall of India )
~ 10) Marketing management ( Concepts & cases) S. A Sherlekar, R. Knshnamoorthy ( Himalaya
; Publication) -
- 11) Advertising ( Planmng & Implementatlon) Sangceta Sharma, Raghuwr Yadav ( Prentice Hall of India )
= 12) Marketing quick-win Ann marie Hanlon ( PHI Ledrning ) :

13) Customer relationship management Kristin Anderson & Carol Kerr ( Tata Mc Graw Hill )



. Veer Narmad South Gujarat University, Surat
S.Y.B.Com.
Marketing Paper-4
Semester - 4
: ( In Force From June 2018-19)

Objectives: 1. To |mpart to the conceptual knowledge in the area of marketing.
~2.Toacquaint the students with-the marketing problems.
Syllabus :
1. New Marketing Concept
Definition Of Competitive advantage.
--Steps taken to improve Compeuuve advantage by organizations
--Customer Orientations. -

--Competitive orientations.
--Ability to respond to Environmental changes

(i.e. Changesin consumer. needs ,competition: Govt. Policy. Techonology etc.0Market as a process- The

needs,wants and demands of a customer. . .
Role of marketing in Modren Organizations.
Integrative functions of marketing .
Customer acqulsmon and retcmlon
Tracking the Competetion.
----Life Cycle of customers
_-Prospects. '
- -first time Buyers.
--repeat Buyers.
--Defector..

2) Customer acqu:sltlon and Retention.

- ---Concept

--Factors affecting Acqulsmons of customcrs

ot - ol LI - e i i i

":—-Tethono[ogmal advancement e T T

---Govt. Policy.
. ---Life Style changcs
---Purchasmg frequency
--Innovationsin Industry
--Improving Customer retention:
- Factors affectmg the lmprovement of retention rate.
---Customer service.
- Continiously enhancmg value.
---Keepiig abreast of techonological Change.
--Continious Improvement i in Customer loyalty programmes.

. PROMOTION: 20%
0 Meaning and purpose, .
- O Nature and importance of promotton
.0 Promotion Mix ..: ;... w00,
-0 promotxonal methods, -~ .. ... -
-0 Sales promotion: advantages saIes promotion at dlﬁ"erent levels.
* O Personal selling: - -
0 Features and Funcuons

5 4Advertlsmg. =
" Definition, -+~

:;Importance
R
. ‘Objectives, & .. i Tl :
Benifits of advertismg to customers& socnety
Digital marketmg HETe Lt

- 5.weight and measures act 1977 ;B

_ (packed com modities rules 1977)

; Deﬁmtlon and- provtsx,ons apphcable to packages intended for retail sales.
*1 8§, Case Study 10% S




REFERENCE BOOKS: 1.Marketing -N. Rajan Nair

2.Modern marketing management -R.S.Daver

3.Principles and Practice of marketing in India- Dr. C.B.Memoria, R.G.Joshi
4 .Marketing: Managemcnt -Philip Kotler - ‘
5.Modern Marketing — Still, Govani, Condift

6.Case studies in Marketing Management — Sherlckar and Sherlckar

7. Modern Marketing Management — K.C. Nair, Jase Paul, C.J. George, J. John

8) Marketing management Rajan Saxena ( Tata Mc graw Hills )

9) Marketing management ( Concepts, cases & trends ) M. Govind Rajan ( Prentice Hall of India )
10) Marketing management ( Concepts & cases) B . E T of

S.A Sherlekar, R. Krishnamoorthy ( Himalaya Publication)

11) Advertising ( Plannmg & Implementanon) Sangeeta Sharma, Raghuvir Yadav

( Prentice Hall of India ) - -

12) Marketmg quick win Ann marie Hanlon ( PHI Learning )

13) Customer rclatlonshlp management Kristin Andcrson & Carol Kerr ( Tata Mc Graw Hill )




Veer Narmad South Gujarat University, Surat
S.Y.B.Com.
Marketing Paper-1 ((Exye~ ~wit]
( In Force From June 2018- 19)

Objectives: 1. To impart to the conceptual knowledge in the area of mar keting.

2. To acquaint the students w1t11 the marketing problems.

- -Syllabus :

1. Basics of‘Marketmg

0 Defination , Scope of marketing.

0 Core concept of marketing- Exchange, Transaction & Transfer.
O Importance of marketing as a business function.

O Importance of marketmg in economy

00 Value satisfaction & expectations.

{0 Market place, Market space & Meta market.

“2.Recent trends and - Types of Marketing concepts :

Customer relationship management concept.
--E-marketing.

-Internet marketing.

-Societal marketing.

O . Organisational Marketing.

" O Place Marketing.
" O Idea Marketing.

(0 Man Marketing. :
0 Concept Marketing.

* O Service Marketing.
- U Internal Marketing.

O External Markctmg

- 3.Product And Product management o

% Conc_pt of product Product managemcﬁt product deve[opmont_ i e )
g productplanmng and New Product development process.. g i

0 product line
O product mix,

. O factors affectmg product miXx, product life cyc!e concept.

O product differentiation,

-0 product dlverSIﬁcatlon

0 product elimination, _ -
O why new product fail '

4. Packing — Packaging

0 Role of Packing

0 Types and functions.

(0 An ideal packagmg,

i Social deswablhty of packaging,
-0 Labeling: F unctions and Types.

O Assemblmg, Gradmg, Standardxzatxon

had Warranty, guarantee .

- Elee iy MARKET SEGMENTATION : g 10%
“: O Meaning,, . : : :
0 concept and’ lmportance
' O Bases of market segmentation. -

O Uses of market segmentation.”
O Market segmentation procedure,
. O Requirements for effective segmentation,
=0 Target marketmg
. 6.BUYERBEHAVIOR: = - : , " 15% 11
-+ O Classes of buyer, . :
- [ Difference between Buycr behaviour and consumer Behawom

3 e 4 Buymg motives,

g

15%

10%

15%



(1 Decision making process in buying.
(0 Factors governing buyer behaviour,
[ customer satisfaction and customer delight
7. RECENT TRENDS IN MARKETING: « 10%
[J E-business,
LJ Tele marketing,
[0 M-business, -
0 virtual marketing.
O Marketing myopia.
[ Mobile marketing,
[ Green marketing, Green marketing mix & strategy

78. Case Study : - ) 10%

" REFERENCE BOOKS:
1.Marketing -N. Rajan Nair
2.Principles marketing management -R.S.Daver
3.Modern and Practice of marketing in India- Dr. C.B.Memoria, R.G.Joshi
4 Marketing Management -Philip Kotler
5.Modern Marketing — Still, Govani, Condift
6.Case studies in Marketing. Managcment"— Sherlekar and Sherlekar
7. Modern Marketing Management — K.C. Nair, Jase Paul, C.J. George, J. John
- 8) Marketing management Rajan Saxena ( Tata Mc graw Hills )
9) Marketing management ( Concepts, cases & trends ) M. Govind Rajan ( Prentice Hall of Indna )
10) Marketing management ( Concepts & cases) S.A Sherlekar, R. Knshnamoorthy( Himalaya
Publication) -
~ 11) Advertising ( Planning & Implementanon) Sangeeta Sharma, Raghuwr Yadav ( Prentice Hall of India )
12) Marketing quick win Ann marie Hanlon ( PHI Learning )
13) Customer relationship management Kristin Anderson & Carol Kerr ( Tata Mc Graw H i)

s



~ 2) Issues and challenges in }o:érl{:oting

Veer Narmad South Gujarat University, Surat

S.Y.B.Com.
E S
Marketing Paper-2 ( k;wkk&‘ k)

( Iti Force From June 2018-19)

~ Objectives: 1. To impart to the conceptual knowledge in the area of marketing.

2. To acquaint the students with the marketing problems.
Syllabus :

1) PRICING:

- Pricing objectives.

- Factors influencing, price determination, — B e
- Seven key ways to promote business.

- Sales v/s Marketing.

- Pricing the product & services.

- High votality in markets

- Diversity and Convergence
--Catering to the affluent.

--Poor markets also need marketing.
--Engaging customer 24*7 R i
-- communities. )
--Enhancing access.

--New Icons ~ o

--Indian global brands.

- —-Ecology sensitivity

- Word of mouth a stronger influence in adoptlon
Barriers to Entry and Exit in the market.

~ GOVEPOlEY S v ki e vy R e T St 10
- Costs. RaE : : )
- Presence of strong brand. Ha
- Customers ~
- Technology

. Lack of credible competition.

3) WEB ADVERTIS]NG:

-- Importance & objecuves of online advemsmg
-- Types of online Advertising.

_-- Challenges of online advertising.

-- New development in online advertising.

-- Direct marketing.

-- Factors causing growth of Direct marketmg ,
-- Process, advantages & dlsadvantages of Direct marketing.
-- Internet advertising.

-- Advantages of Internet adverusmg

-- Laws relating to e-mail marketing. **

4) Brand marketing: -
(1 Defination of Brand.
[1'Reasons for Branding.
O Types of Brand- National , Private , individual & Blanket Brands :
0 Multiple Brands for same product A »
DStore label Brand. AT ' '
{1 Brand Image.
0 Global Brands.
[1 Local Markets to Global Markets e

g

10%

(10%)

10%.

10%



£

5. New Marketing Concept

-—--Definition of Competitive advantage.

--Steps taken to improve Competitive advantage by organizalions

--Customer Orientations.  *
--Competitive oricntations.
--Ability to respond to Environmental ‘changes

15%

(i.e. Changes in consumer needs ,competition, Govt. Policy. Techonology etc. OMarket as a process- The

needs,wants and demands of a customer.

-- Role of marketing in Modren Organizations.
--Integrative functions of marketing-
--Customer acquisition and retention.
--Tracking the Competetion.

--Life Cycle of customers

--Prospects.

--first time Buyers. "

--repeat Buyers.

--Defector..

6. Customer acquisition and Retention.
---Concept

--Factors affecting Acquisitions of customers

--Techonological advancement

--Govt. Policy.

---Life Style changes.

---Purchasing frequency.

--Innovations in Industry.

--Improving Customer retention:’

Factors af(‘ectmg the 1mpr0vement ot‘ retention rate.
---Customer service.

---Keeping abreast of techonological Change.

--Connmous Improvement in Customer loyalty programmes.

7. PROMOTION:

(] Meaning and purpose,

(] Nature and importance of promation,
(1 Promotion Mix ol
O promotional methods, =

D Sales promotion: advantages, sales promotlon at different levels.

O Personal selling:
0O Features and Functions

- 8.Advertising’

--Definition,

--Importance

--Types

--Objectives

--Benifits of advertising to customers& society
--Digital marketing'

9.weight and measures act 1977
(packed commaodities tules 1977)

Definition and provnsmns apphcable to- packagcs intended for retail sales

10 Case Study :

REFERLNCE BOOKS: 1. Markelmg =N Rajan Nair
2 Modern marketing management -R.S. Daver

3.Principles and Practice of marke.ﬁng in Indta- Dr. C.B.Memoria, R.G.Joshi

4 Marketing' Management -Philip Kotler -
5.Modern Marketing — Still, Govam Condift

= Continiously enhancing value.™ ~=— 7 =

153%

10%

10%

5%

5%



6.Case studies in Marketing Management — Sherlekar and Sherlekar -
7. Modern Marketing Management — K.C. Nair, Jase Paul, C.I. George, I. John
8) Marketmg management Rajan Saxena ( Tata Mc graw Hills ) a
9) Marketing management ( Concepts; cases & trends ) M. Govind Rajan ( Prentice Hall of India ) « -
10) Marketing management ( Concepts & cases)
S.A Sherlekar, R. Krishnamoorthy ( Himalaya Publication)
11) Advertising ( Plannmg & {mplementauon) Sangceta Shat ma, Raﬂhuvu Yadav

“(Prentice Hall of India ')~
12) Marketing quick win Ann marie Hanlon ( PHI Learning )
13) Customer relationship management Kristin Anderson & Carol Kerr ( Tata Mc Graw Hili )
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Veer Narmad South Gujarat University, Surat fagien 2 50
S.Y.B.Com.
Management Paper-1
Semester - 3 .

( In Force From June 2018-19)
Objectives 1. To impart to the conceptual knowledge in the area of marketing,
2. To.acquaint the students with the marketing problems.
Syllabus :
I.LCONTEMPORARY ISSUES IN HRM = ) - -
- Introduction :
Sexual Harresment
Fmployee engagement
Emp[oyee as a brand
" Talent management
Career planning and management
+  Work life balance

2. RECENT TECHNIQUES IN [HJIViAN RESOURCE MANAGEMENT

+  Employees for lease — g
Moon‘Lighting by employees Blue Moon to Full Moon —

+~  Dual Career Groups — .

mitin —QMand centmleus Jmprovement(Coneept) == ~Tam=— = mmnsmnme s,

Flexitime and Flexi work
. '7 Quality management concept.
" History of QM '
je- Prmc:ples of quality management.
. Relatlonshlp between QM and Functional managemem

Objectlves and hmltatlons of Contimous process Im provement (CPI)
_Concept of Lean. -

- Lean process and Lean Principlesand Lean Benifits.

Slx Slgma(SS) concept Objectlves and Planning Six Sigma process.

‘3. MULTINATIONALS CORPORATIONS AND INDIAN TRANSNAT[ONALS

_Introduction -
+ " Reasons for going Internauonal
+  Features of Multinational Corporations.
+  Benefits of MNCs
& Challenges and problems faced by MNCs
Lo Transnatlonal Corporatlons

. BOOKS =3 f ot
~1: Leadershlp and management by Dr.A. Chandre Mohan

2. Personal management by C.B Memoria and V.S.P. rao
3. Labour welfare, trade unionism and industrial relations by

Punekar Deodhar, Sankaran (Hlmalaya publlcatlon)

“Managmg new business successfully” by ramchandran - _ -
5. “managing ‘managers” by c.s. rayudu -
6. Management. (Multl dlmens.lonal approach) By HR Appannalah G.Dinakar,H. A

. Bhaskara

et



VEER NARMAD SOUTH GUJARAT UNIVERSITY
SY.B.COM.
MANAGEMENT -PAPER-2 (SEM-3)
TO BE ENFORCED FROM 2018 -2019

1.Work Envimn ment and work Bt_:haviodr: 25%

Meaning of work enwronmcnt Factors affectmg work environment, Noise, Lighting, Ventilation,
temperature,Music , ‘Work behaviour meaning, Factors affecting work behaviour, i.e. accidents,
Fatigue, abseentism, Alcoholism, drug abuse Smoking.

Z.Emplojfee Relatious: 25%

- Meaning, Employce relation strategy, Internal and external factors influencing employee relation
strategy, -Segments of Industrial relations, collective bargaining, Bargaining process,,negotitations

“Guidelines for negotiations, ‘collective agreement, Grievence handhng guidelines far :Grievence
handling, Discipline, objectives of Discipline.

3. SUPPLY CHAIN MANAGEMENT: ; ; 30%

Definition, Problem addressed by supply - chain management, Activities/function, (strategies level

tactical level operational level,) Importance of supply chain management, historical development in

supply chain- management, supply chain business process integration, - supply chain
*-sustamabmtrc—onceptﬂafgfeen-suppiyﬁha:n—managcmcm_r&ﬂemnm_hdmn_gqnmmw

cham and g,reen supply chain advantages and barriers in GSCM Implementation.

, _4 Inventroy Management iy it 20%
* * Concept, Objectives’ of Inventroy- handlmg, Warehouse The concept, Its objectives, Types of
. warchquses ayd ut1llty of warehouses

T REFERENCES .
- 1.Human Resourcc & Pcrsonnel Management by K. Aswathappa, “Tata McGraw-Hill Pubhshmg 2ud

editions.’
_2.Supply: Cham Management Proccssas Partnership, Performances, by Lambert, Douglas.M. 3w
. Edition2008.:
" 3 legged Race, ByFalsaI Hoque N Sambamurthy, Robert Zmud, Tom Trainer and Carl Wilson,
Publishing’, Prentice Hall/BTM Institute Dec-2005
4 Sustained Innovation- Converging Business & Technology to Achieve Endu .1g Performan(,e By
Faisal Hoque & Tery Kirk Patrick (BTM Press-March-2007. :
~'5.Personnel and human Resource management By A. M.Sharma. Himalaya Publishing-house.
6. Management { Multi dimensional approach) By H.R .Appannaiah, G.Dinakar,H.A Bhaskara.

e



Veer Narmad South Gujarat University, Surat
S.Y.B.Com.
‘Management Paper-3
Semester™4
( In Force From June 2018-19)
Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2.To acquamt the students with the marketing problems.
Syllabus :
1. WOMEN WORKERS _ 25%
O Introduction
0 Characterstics of women labour
(] Classification of women workers —professional, existential, in
transition, in duress
“ 0 Women workers in unorganised sectors
0 Issues of women workers
0 Concern of women workers
2. CHILD LABOUR; - - - ' 25%
00 Concept
0 Classification of child Labour
0 Approaches to child labour
-0 Concern for child labour .
O Facets of the problcms and causes
[ Factors which rcduce incidence of child labour
O Factors whwh increase incidence of child labour
0 National child labour pollcy
a Role of dlfferent agenc:les in combatmg chlld labour

3. TERMS AND TEAM WORK - ' A s
-0 Importance of teams 2o R : :
0 Difference between group and teams
0 Types of teams
0 Team works
. 0 Team building
il 0 Role of team members
[0 Team effectiveness .
'O Building trust |,
0 Team: dcvelopment

4.TURN—AROUND':STRATEGY: 25%
@ Meaning of industrial sickness

O Stages of industrial sickness

@ Symptoms of sickness

@ Causes of sickness

o Structural’causes - -

-0 Non- structural causes

) Prevcntlon & cure of industrial sickness

: BOOKS =i
1. Leadershlp and management by Dr.A. Chandre Mohan
2. Personal managcment by C.B Memoria and V.S.P. rao
3. Labour welfare trade unionism and industrial relations by
Punckar Deodhar Sankaran.(Himalaya publlcatlon)
4. “Managing new business successfully” by ramchandran
~ 5. “managing managers” by c.s. rayudu

o



- VEER NARMAD SOUTH GUJARAT UNIVERSITY
© " SY.B.COM.(SEM-4)
MANAGEMENT -PAPER-4
TO BE ENFORCED FROM 2018 -2019

1. PUBLIC RELATION: : 20%
Introduction, Origin and growth of Public relation, Recent trends in Public relation,
Principle’s and ethics of Public relation. Importance of public relations in the field of

management..

2. EMPLOYEE WELFARE: 30%
Learning Objectives, Meaning and definition, Merits and demerits of welfare measures,
Types of welfare activities, statutory and non-statutory, Approaches to Labour welfare,
Administration: of welfare-facilities, safety of woman employees at. work place. ‘Measures
taken by the ‘government for women safety. Child care Centres at work place and their
usefulness. Grievance redressal cells for employees and their functioning. sexual harassment
cells and their functioning.

3.SAFETY AND HEALTH: . 30%
Learning Objectives, Safety, Types of Acmdent Needs for Safety, Safety Programmes,

Health, Physical, Health, Mental” Health, Noise Control, Job Stress, Acquired Immune

"_._..Hlstory,,Tlefrmtmns -and  scope, methodologies,- metrics -and key - pcrformanoe -indicators,.-
- Performance . appralsal Impoxtance of  .Performance Appra;sal "Problems in Performance
‘-appralsal Should increments- and -promotions be based on Perfomlancc appraisal report.

Deficiency Syndrome (PEIDS) Alcoholism and Drug Abuse. Effects of Afcohotismon-famity——
and nation. Violence in the Work Place. Gender discrimination, Wage discrimination in
males and female workers. Grievance redressal, cells for employees and their functioning.

4. BUSINESS PERFORMANCE MANAGEMENT: 20%

Why? Ment Vs experlcncc method of promotion.

REI‘ERENCES
i Human Resource & Personnel Management by K.Aswathappa, “ Tata McGraw Hill
Publlshmg 9% edltlons e

2.Supply Chain Managemcnt Processes, Partnership, Performances, by Lambert, Douglas.M.
3rd Edition 2008. =

2 3 legged Race, ByFaisal Hoque V.Sambamurthy, Robert Zmud, Tom Trainer and Carl
Wilson, Publishing , Prcntlce Ha[UBTM Institute Dec-2005

4. Sustained Innovation- Convergmg Business & Technology to Achieve Enduring

_Performance By Faisal Hoque & Tery Kirk Patrick (BTM Press-March-2007.



VEER NARMAD SOUTH GUJARAT UNIVERSITY
SY.B.COM (External)
MANAGEMENT -PAPER-1
1O BE ENFORCED KFROM 2018 -201Y

Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2. To acquaint the students with the marketing problems.
Syllabus :

L.LCONTEMIORARY ISSUES IN IIRM ' 10%

«  Introduction
+ Sexual Harresment -
+  Employee engagement
~+» - Employee as'a brand .
- Talent management
+  Career planning and management
+ Work life balance

2. RECENT TECHNIQUES IN I{UMAN RESOURCE MANAGEMENT 15%

+  Employees for lease — :
»  Moon Lighting by cmployces Blue Moon to Full Moon —

~—Dual-Career-Groups=
+  Flexitime and Flexi work 7 -
+ - Quality management concept.
» History of QM _
~+_ Principles of quality management,
i 'Rclatlonshlp between QM and Functlonal | management. o e
« QM and continious Improvement(Concept) e i
+  Objectives and’ llmltatlons of Continious process Improvcmcnt (CPI)
+  Concept of Lean.
« Lean process. and Lean Prmc1piesand Lean Benifi ts
. SIX Slgma(SS) conccpt ObjCCtIVCS and Planmng Six Sigma process.

3. I\TULTINATIONALS CORI’ORATIONS AND INDIAN TRANSNATIONALS:

+ Introduction .

»  Reasons for going [ntcrnatlonal

- Features of Multinational Corporatxons

«  Benefits of MNCs

+  Challenges and problcms faced by MNCS
. Transnauonal Corporatlons

4. WOMEN WORKERS AL e ' 15%

0 Introduction
0 Characterstics of women labour - :
- [0 Classifi catlon of women workers -—professmnal existential, in

transition, in duress ©

0 Women' workers in unorgamsed scctors

O Issues of s women workers

0 Concern of ' women workers 3,

5. CHILD LABOUR i ; _ 15%
0 Concept .

© O Classification of chlid Labour ‘

O Approaches to child labour

0 Congcern for child labdur -

e Facets of thc problems and causes :

15%

at



=[] Fac:tors whicﬁ reduce incidcncé of child labour
(] Factors which increase incidence of child labour

[J National child labour pohcy
[ Role of different agcncncs in combating child labour .

6. TERMS AND TEAM WORK 15%
[0 Importance of teams
[ Difference between group and teams
U Types of teams
- O T'eam works -
00 Team building -
.[J Role of team members
0 Team effectiveness
- 0:Building trust<- .. 2o
(] Team development

7.TURN-AROUND.STRATEGY: 15%
" @ Meaning of industrial s1ckness :

O Stages of- industrial s:ckness

- Symptoms of sickness

@ Causes of sickness

- 2. Personal managemcnt by C.B Memoria and V.S.P. rao
- 3. Labour welfare trade unionism and industrial relations by

o Structural causes :
o Non- structural causes -
(%] Preventlon & cure; of mdustnal sickness

Reference Books

—I-Leadership-and management by Dr.A.Chandre Mohan -~ — FR 1 ..

Punekar Deodhar Sankaran. (Himalaya publication)
4. “Managmg new business successfully” by ramchandran
" ‘managing managers * by c.s. rayudu -
- 6.Human Rcsource & Persormcl Managemcnt by K.Aswathappa, “ Tata McGraw Hill Publishing , 2nd
editions.
7.Supply’ Chain Management Processes Parmershlp, Performances, by Lambert, Douglas.M. 3«

Edition2008.
8 legged Race, ByFaisal Hoque, V.Sambamurthy, Robert Zmud, Tom Trainer and Carl Wilson,
Publishing , Prentice Hall/BTM Institute Dec-2005
9.Sustained Innovation- Converging’ Busmess & Technology to Achieve Enduring Per formancc By
Faisal Hoque & Tery Kirk Patrick (BTM Press-March-2007. -

~ 10.Personnel and human Resource management By A. M.Sharma. Hlmalaya Publishing house.
1L Management ( Multi dimensional approach) By H.R Appannatah G.Dinakar,H.A

Bhaskara.



VEER NARMAD SOUTH GUJARAT UNIVERSITY
SY.B.COM (Exterual)
- MANAGEMENT -PAPER-2
. ~ TO BE ENFORCED FROM 2018 -2019

Objectives: 1. To impart to the conceptual knowledge in the area of marketing.
2. To acquaint the students with the marketing problems.
Syllabus :

1.Work Environment and work Behaviour: 10%

Meaning of work environment, Factors-raffocling work environment, Noise, Lighting, Ventilation,
_ temperature,Music , 'Work behaviour meaning, Factors affecting work behaviour, i.c. accidents,
- Fatigue, absoentism Alcohol[sm ‘drug abuse Smoking.

2.Employce Relatlons: . . 10%

Meaning, Employee relation strategy, Internal and external factors influencing employee relation
- strategy, Segments of Industrial relations, collective bargaining, Bargaining process,,negotitations
Guidelines for negotiations, collective agreement, Grievence handling. guidelines for Grievence
handling, Discipline, objectives of Discipline. ;

3. SUPPLY CHAIN MANAGEMI*_INT:, 15%

Def nition, Problem addressed by supply chain management, Activities/function, (strategies level
tactical level, operational level,) Importance of supply chain management, historical development in
supply ~chain ~management, supply chain business process integration, supply chain

S .~ sustainability. Concept ‘of green supply chain management ., Difference between convcntlonal supply - -

cham and green supply cham a(%vantages and bamers in GSCM Imp[ementatlon

i

4. Inventroy Managemen 4 10%

Concept Objectlvm of Inventroy handling, Warehouse The concept, Its objectives, Types of
warehouses and utl[lty of warehouses. :

5. PUBLIC RELATION: ‘ L 10%
Introduction, Or[gm ‘and “growth " of Public relation, Recent trends in Public relation,

Principle’s ‘and ethl_cs of Publi¢ relation. Importance of public relations in the field of
- management.. - :

6. EMPLOYEE WELFARE: 15%
‘Learning Objectives, Meaning and definition, Merits and demerits of welfare measures,
Types of welfare activities, - -statutory -and non-statutory, Approaches to Labour welfare,
Administration of welfare facilities, safety of woman employees at work place. Measures
taken by,thc,__goycmmcnt for:women-safety. Child care Centres at work place and their
usefulness. ‘Grievance redressal cells for employees and their functioning. sexual harassment
cells and thelr functlonmg

1. SAFETY AND HEALTI-I e 15%
Leammg Ob_]GCthCS Safety, Types of Accident, Needs for™ Safety, Safety Programmcs e
'Health, Physical, Health, "Mental- Health, Noise Control, Job Stress; Acquired Immune
Deficiency Syndrome (AIDS),Alcohollsm and Drug Abuse. Effects of Alcoholism on family
and nation.  Violence in the Work Place. Gender- discrimination, Wage discrimination in
males and female workers Gnevance redressal cells for employees and their functioning.

8 BUSINESS PER_FORMANCE MANAGEMENT: ' C15%



_ Edition2008. " ©

History, definitions and scope, ‘methodologies, metrics and key performance indicators,.
Performance appraisal,  Importance of Performance Appraisal. Problems in Performance
appraisal. Should increments and promotions be based on Performance appraisal icpoit.

- Why? Merit Vs experience method of promotion. :

REFERENCES: = ‘

1. Human Resource & Personnel Management by K. Aswathappa, “ Tata McGraw-Hill
Publishing , 2™ editions. L=

2.Supply Chain-Management,Processes, Partnership, Performances, by Lambert, Douglas.M.
3rd Edition 2008. » ,

3.legged Race, ByFaisal Hoque, V.Sambamurthy, Robert Zmud, Tom Trainer and Carl

“Wilson, Publishing , Prentice Hall/BTM Institute Dec-2005

4. Sustained Innovation- Converging Business & Technology to Achieve Enduring

= _"’ch"fdrmancé:'ByivFais:al_'-Hoqiiq-&:{l‘ery Kirk Patrick (BTM Press-March-2007.

REFERENCES: ; _

1.Human Resource & Personnel Management by K.Aswathappa. “ Tata McGraw-Hill Publishing , 2ud
editions.” g : '

2.Supply Chain Management, Processes, Partnership, Performances, by Lambert, Douglas.M. 3w

3 legged Race, ByFaisal quue;tV.Sambamunhy,Robcrl Zmud, Tom Trainer and Carl Wilson,

Publishing , Prentice Hall/BTM Institute Dec-2005

4 Sustained Innovation- Converging Business & Technology to Achieve Enduring Performance By
Faisal Hoque & Tery Kirk Patrick (BTM Press-March-2007.

5.Personnel and human Resource management By A. M.Sharma. Himalaya Publishing house.

6. Management ( Multi dimensional approach) By H.R .Appannaiah, G.Dinakar,H.A Bhaskara.

il
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
M. COM INTEGREATED HONORS COURSE
S. Y.B.COM. HONORS
BC 2] SEMESTER - 03
Fundamentals Of Entrepreneurship
PROPOSED_SYLLABUS FOR 2018-19
UNIT | COURSE o,
1. Iutroducfion - 35%

@3 The entrepreneur, Definition, Emergence of entrepreneurial class,
Factors into making of an entrepreneur, Characteristics of an
entrepreneur in small scale & large scale enterprise, Theories of
entrepreneurship, Role of socio- economic environment, Characteristics
of entrepreneur, Entrepreneur functions, Stages of entrepreneur |
_ Development, Leadership, Risk Taking, Decision — making and Business

2. | Promotion of a venture, Opportunity analysis, External environmental | 30 % '
analysis- economic, social and technological, competztlve factors, legal |
requirements for establishment of a new unit and raising of funds,
venture cap1tal sources and documentation required, venture capital
companies in India

3. | Entrepreneurial Behavior :- : ' 35%

2

Innovation and entrepreneur, Stages in innovation process, elements in
| invention — Innovation Process, Left v/s Right hemisphere of the brain,
People in technological innovation, Windows & Corridors of
opportunity, Success mantras for entrepreneur, Mavericks & misfits
about entrepreneurship, Entrepreneurial behavior and psycho theories,
Social responsibilities.

: Suggested Readmgs - /
A . 1. TandonB.C": Environment and Entrepleneur Chugh Publication, Allahabad !
2. Siner A David : Entrepreneurial Megabuks; Johan Wiley and Sons, New York.
3. Srivastava S.B : A Practical Guide to Industrial Entrepreneurs; Sultan Chand Ar
~ Sons, New Delhi. : '
4. PrasannaChandra .- Project Preparation, Appraisal, Implementaﬂon Tata Mcgra
~ Hill, New Delhi. :
5. Pandey L.M. Venture Capital The Indlan Experience , Prentice Hall Of Indla
8 ‘Holl : Entrepreneurshlp - New venture creation, Prentice Hall Of India.
e 3 Ea«nﬁ/l@m keA//’\GV"M M&Aawfy ?WOLMMJ@Q) g

Entrhns s ﬂHI Ae_afw\/"j v wﬂﬂ], €)
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
- M. COM INTEGREATED HONORS COURSE
' S. Y.B.COM. HONORS
pc 27X SEMESTER - 04
Fundamental Of Entrepreneurship
PROPOSED SYLLABUS FOR 2018-19

| UNIT | COURSE %
1. | Entrepreneurial Development Programs (EDP) : 30 %
| EDP, Their role, Objectives, Relevance, and achievements, Role of
oy | Government in organizing EDPs, Issues and Misconceptions about EDP,
s Critical evaluation.
2. | Role Of Entrepreneur :- 40 %
| Role of an entrepreneur in economic growth as an mnovator generatlon
| of employment opportunities, ~complimenting and supplementing
= =——| - |'economic growth, bringing about. social stability and balanced regional |
.| development of industries, Role in “export prornotlon and  import
i isubst1tut10n forex earning and augmenting and meetmg local demand.
3;: Women Entrepreneurshlp - 30 %
: _.Introdtichon, Concept of Women Entrepreneurs, Empowerment of
Woman = Through  Enterprise,  Factors Govemmg - Women
Entrepreneurship, Scheme for Women Entrepreneurs.
= R :
Suggested Readmgs =

1. TandonB.C : Environment and Entrepreneur, Chugh Publication; Allahabad.
2. Siner A David : Entrepreneurial Megabuks; Johan Wiley and Sons, New York.

3. Srivastava S.B : A Practical Guide to Industrial Entrepreneurs; Sultan Chand An
- Sons , New Delhi.
A4 PrasannaChandra :- Project Preparation, Appralsal Implementatmn Tata Mcgrar

ety

' o TA
Evingnmenship, PHE Leanm'“'j kot |

 Hill, New Delhi. -
‘ .-Pandey L.M. Venture Capital- The Indian Experience , Prentlce Hall Of India.
Holl Entrepreneurshlp New venture creation, Prentice Hall Of India.
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~—— =~ VEERNARMAD SOUTH GUJARAT UNIVERSITY

S.Y. B.Com (Hons.)
B.C.2.2.Company Law
Semester-3
Syllabus (In Force from 2018-2019)
Objective : The objective of the course is to impart basic knowledge of the
provisions of the companies Act 2013.
Course input;
Unit-1. (25%)
Introduction - Company - characteristics of company, Types of companies
including one person company, small company, and producer company, Online

registration of a company, dormant company, illegal association

Documents (meaning, contents; importance)—Memorandum of association,
Articles of Association.
Doctrines: Doctrine of constructive Notic:"e and 'ndoor Management (meaning)
Unit -3. (25%)
(a) Documents (Meanings, contents, Importance) - Prospectus Formation of a
company (stages of Formation)
1) 2015 Amendments to companies act regarding Formation
b) Declaration and Payment of Dividend

Accounts and Audit related provisions
Unit-4 (25%)

(a) Issue, Allotment and Forfeiture of shares—meaning and conditions Transfer

and transmission of shares—Provisions and procedure for Transfer

(b) Corporate Social responsibility.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
S.Y. B.Com (Hons.)
B.C.2.2.Company Law
Semester-4
Syllabus (In Force from 2018-2019)
Objective : The objective of the course is to impart basic knowledge of the
provisions of the companies Act 2013
Course input;
Unit —5 (25%)
Classification of directors, qualification, legal position, powers and duties,
removal of directors, Key managerial personnel, managing director, Manager
(meanmg, qual:f‘catlon) Appo:ntment of Managmg Director Whole time

- director, Manager. Including SEBI guldelmes for d‘sclosure and mvestor

protection.

Unit -6 : (25%)
Company meetings, Mcetings of shareholders and Board, Types of meeting,
Convening and conduct of meeting, validity of votes of directors, Board
meetings through electronic Mode Video conferencing, Notice of Board
meetings, Audit committee.

Unit-7 ‘ (25%)
Proxy, Meaning, Appointment, Rights of Proxy. Voting, Types of voting.

Unit-8 (25%)
Motion: Meaning of motion, Formal Motion, Resolutions: Meaning and Kinds

of resolution, Meaning and Importance.
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Suggested Readings
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Gower L.C.B: Principles of Modern Con

London.

Ramaiya A; Guid;: to the companies Act

wpany Baw: Stevens & Sons,

Wadhwa & Co. Nagpur.

Singh Avtar: Company Law: Eastern Bapk Co. Lucknow.

Kuchal M.C: Modem India Company L:

Kapoor N. D: Company Law - [ncorporiiting the Provisions of the

Comgan_ide Amendment Act. 2000: Sultan Chand & Sons, New Delhi.
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. Bagrial AK ; Cofnpany Law: Vikas Puliiishing House, New Delhi.
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w: Shir Mahavir Book, Noida.
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‘ VEER NARMAD SOUTH GUJARAT UNIVERSITY
S.Y.B.Com Hons. Semester [lI
BC 2.5 Principles of Business Management
(Inforce from the Academic Year —ZD&R-Qeid~
: ~ Course Inputs. . ol R - 21y ]'6‘ — I
Unit L. Introduction: Concept , nature , process and significance of management, Four
‘orientations of mgmt effective mgmt. ,Managerial roles (Mintibarg);An
overview of fun(;lional areas of management; Development of management
thought ; Classical and neo-classical systems; Contingency approaches. (20%)
Unit IL. Planning: Concept, process and types, Decision making — Concept and process;
o * Bounded rationality; Management by objectives; corporate planning;
5 Environmentrana[).(sis;. and diagnosis; Environmental factors; Strategy formulation.
aaoa (25 / )
Unit I1I. Organizing: Concept, nature, process and significance; Authority and .
Responsibility relationships; Centralization and decentralization;
( : Departmentation; Organization structure-forms and contingency factors. (2_0%}

—-———'—ff-ﬁfé--—Umt V. Mottvatmgﬂnd Leading People at-Work;-Motivation-Concept; Theories:—== s=——=—=-— -
. Maslow Herzbcrg, McGregor and Ouchi; McClellands need theory, @b / )

Eeas Alderfer ERG’S‘Theer, Financial and non-financial incentives.

%Suggegte eadgf‘gg)(%& C e / )
1. Drucker Peter F: Management Challenges for the 21* Century; Butterworth Heinemann, Oxford
Weihrich and Koontz, et al: Essentials of Management; Tata McGraw Hill, New Delhi. =
Fred Luthans : Organizational Behavior ;: McGraw Hill, New York. A

Louis A. Allen: Management and Organization; McGraw Hill, Tokyo.

Ansoff H [ : Corporate Strategy : McGraw Hill. New York.

Hampton, David R: Modern Management; McGraw Hill, New York.
Stoner and Freeman: Management: Prentice-Hall, New York. {&/ ;

" Principles and Practices of Management - L.M.Prasad.
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VEER NARMAD SOUTH GUJARAT UNIVERSITY
S.Y.B.Com llons. Semester [V
BC 2.5 Principles of Business Management

(Inforce from the Academic Year — 2012-2013)

. Co.urséiinpuié. :
Unit 1. Leadership — concept and leadership styles; Leadefship theories (Tannenbaum and
7 Schmidt.); Charismatic theory , Trait, behavioural, Situational theory,rLikcrt’s System
Management ; Leadership styles, Leadership as a continuum, Managerial grid, Leadership
styles in Indian Organization. = : (35%]) @o‘/)
Unit 1L Managerial Control: Concept and process; Effective control system; Techniques of

control, operational control technigues. (30%)

Unit IIL. Management of Change; Concept , nature and process of planned éhange, Resistance to
change; Emerging horizons of management in changing environment, challenges, before

Indian managers in the 21 century, Social Responsibility, Ethical issues, corporate

governance . ' : ;(ag% @o(/)

= ,m__ _A/‘xf__é:ee _':fﬂﬁ__;__.;. AL *‘___;_t___*‘ :;_—:__é*[eZ«*): Bal e

i Suggested Readings: )

Drucker Peter F: Management Challenges for the 21% Ccmury: Butterworth Heinemann, Oxford.
Weihrich and Koénlz-, ct al: Lssentials of Management; Tata McGraw Hill, New Delhi.

Fred Luthans = Organizationat Behavior ; MeGraw Hill, New York.

Louis A. Allen: Managcrﬁcm and Organization; McGraw Hill, Tokyo.

Ansoff H [ : Corporate Strategy ; McGraw Hill, New York.

Hamploﬁ, David R: Modern Management; McGraw Hill, New York.

Stoner and Freeman: Management; Prentice-Hall, New York.
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Principles and Practices of Management - L.M.Prasad.



